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ARE YOU KATHERINE JOHNSON? 

OR SARAH CONNOR?

THE HUMAN QUESTION IN THE AGE OF MACHINES
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OR THIS SARAH CONNOR?
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BIGGEST AI TRENDS IN OUR INDUSTRY

89%
More than 89% of 
links cited by AI are 
earned media

77%
Of Gen Z use 
ChatGPT instead of 
search

80%
OpenAI has almost 
80% of all 
generative AI tool 
traffic. Adoption 
rates at a much 
higher rate than 
other technologies
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PR & COMMS WILL BE ONE OF THE MOST IMPACTED 
INDUSTRIES
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“HUMANS STILL NEEDED”?
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WHAT IS THE “HUMAN TOUCH”?
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IS THERE HUMAN VALUE LEFT?
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CONSULTANCY IS NEEDED



THE FUTURE OF 
PR INTELLIGENCE
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1
. 

Strategic thinking
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2. 
Interdisciplinarity
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2. 
Interdisciplinarity
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3. 
Creativity
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3. 
Creativity
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4. 
Personal branding

proof of humanity 
= 

tangible evidence your presence 
+ 

creative outcomes that machines can’t 
replicate
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5. 
Relational intelligence
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6. 
Critical thinking & 
sensemaking

Prompt ChatGPT Gemini Claude

Describe 
corporate 
activism

“A strategic 
way for brands 
to align with 
social causes”

“A controversial 
trend often 
criticised for 
virtue 
signalling”

“A reflection of 
evolving public 
expectations 
toward 
corporations”



THE HUMAN QUESTION IN THE AGE OF MACHINES

6. 
Critical thinking & 
sensemaking
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7. 
Tech translator
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Start 
building 

your 
AI moat 
today

• Clarify our real edge

• Be brutally honest about what clients 
can and can’t do in-house

• Double-down on genuine strategy

• Embrace AI
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Thank you for listening!

Any questions?
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