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Case study:

Measuring success -
Real Life Roomsets

Kym Bradbury
Country Communication Manager
IKEA UK and Ireland



“Most things still 
remain to be 
done.”
Ingvar Kamprad, IKEA Founder
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Everyone 
deserves a place 
to call home



Real life 
roomsets





Birmingham

Bristol

Warrington

Hammersmith



To create a better 
everyday life for 
the many people
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Better lives
for people 

Better company for 
now and future 

generations  

Better planet
for all  

Better homes
for customers  

Hej!
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IMPACT
METRICS

ATTENTION
METRICS

KNOW & FEEL 
METRICS

DO (BEHAVIOUR)
METRICS
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Measuring success: Real Life Roomsets
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11.3k 
page 
views
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70​
stakeholder 
approaches​

660
downloads
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+27%
increase in people feeling IKEA is 
“definitely committed to helping 

those in local communities”

Post campaign analysis

+20%
increase in perceptions that IKEA is 

a business that is “committed to 
doing good”

+16%
increase in feelings of trust towards 

IKEA

Longer-term measures

+3%
increase in Positive Impact 
Perception vs previous year

+2%
increase in Consumer Trust vs 

previous year

+2%
increase in Stakeholder Trust vs 

previous year
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IMPACT
METRICS

ATTENTION
METRICS

KNOW & FEEL 
METRICS

DO (BEHAVIOUR)
METRICS



This is not 
child’s play.



1. 3.2.
Success lives in both 
the short and long 
term.

The stronger the 
integration, the bigger the 
impact.

Don’t wait for perfection, 
start with what you have.

Key learnings



“Most things still remain to be 
done. Let’s continue to be a 
group of positive fanatics who 
stubbornly and persistently 
refuse to accept the impossible. 
What we want to do, we can do 
and will do together. A glorious 
future!”

Ingvar Kamprad, The Testament of a Furniture Dealer, 1976
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