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“Most things still
remain to be
done.”
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Ingvar Kamprad, IKEA Founder
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Measuring success: Real Life Roomsets
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Ik_ea designs highlight
plight of the homeless

By Tara Fair

THESE cramped bedroom scenes
are a far cry from lkea's usual
\nlnhduxgm\hnppcr‘mn\l
to find in store

The Swedish retailer has
installed them in its major outlets
0 raise awareness of the life

bor

s” are pa
ke and Shelter
ki e 35,00 o homes o
e built each year by 2030 to
i the fousing emergency.
ingement shows the
(r.tmpud d mpmm and unfit
reasing number of
People ar foroed g cadure in
{emporary accommodation.

of a campaig

Real o instore. strk display by lkea and Sheftr shows the kind
of cramped cor e homeless are forced to endure every day

Manchester, Birming]
Bristol «lun\ for the rest of this
month designed to contrast
‘with the Swedish brand’s modem
minimaliststyle.

One in 208 people in England
is homeless, with more than 11
million worried about losing the

of over their head.

Temporary accommdatonis

provided by councils.

Hortage of social lmuﬂngmg ans
some homeless livein
Short-term spaces for years or

e asked to move several times at

short natice.

House Beautfiful

IKEA launches 'Real Life Roomsets' in four UK stores
revealing the reality of temporary accommodation

mmodation.

d 'Real Life

INDEPENDENT

Cramped and grotty rooms go on display at
Ikea to highlight plight of homeless

The so-called Real Life Roomsets have gone on display at Ikea’s Birmingham, Warrington,

Bristol and Hammersmith stores.

o

amped. dangerous and

accommodation sctups described as

grotty” have gone on display in Tkea stores across the UK to highlight the

conditions homeless people are facing.

Charity Shelter said hostels and bed and breakfasts are the reality for too

many far

es currently “stuck” in temporary accommodation.

The organisation said it fears more people will become homeless this year

amid the cost-of-living crisis and called on the Government to build good

quality social housing.

Shelter said 59% of people think the housing emergency in the UK is

waorse than it has ever been, with 21% of adults worried about losing their

current home and 49% saying if they did they would struggle to find

somewhere else to live.

RETAIL
GAZETTE

In pictures: Ikea X Shelter - the
reality of homelessness

ick *A grotty hostal or B& is 0t @ hor
emporary ot odation”

/] kea and shelter launch ‘Real
Bristol stores to highlight the realities of homelessness

ne four i iti iencing some of the worst
lovels of homelessness in the country

METRO

lkea displays ‘cramped, dangerous, and
grotty’ rooms to highlight conditions
homeless people face

MatlOnline

Cramped and grotty rooms go on
display at lkea to highlight plight of
homeless

C3 Comment

ingham roomset tells Clai (Picture: Peter Medlicott/PinPep)

Ikea shoppers may find that displays in their local store look a little
ent to normal this week.

That's because the furniture retailer has teamed up with housing charity
Shelter to highlight the living conditions faced by homeless people across
the UK.

living in (Dave Phillips/PinPep/PA)

The charity said ts poll of 4,000 respondents by Opinium in February illustrated the
“ meeting the housing

ofa fliving cri

emergency”.
gency The ‘Real Life Roomsets’, which have gone on display at lkea's Birmingham,

Warrington, Bristol and Hammersmith locations, tell the stories of four
people in the UK who have found themselves in temporary accommodation.

The so-called Real Life Roomsets, which have gone on display at Ikea's Birmingham,
Warrington, Bristel and Hammersmith stores, tell the story of four people in the UK
who have found themselves in temporary aceommodation.

A qualified nurse and teacher who lost her job and home after the
pandemic, Kate, is the subject of one of these. After fleeing severe domestic
abuse, the tent Kate and her daughter were living in was set of fire and they
were placed in a dirty property with no kitchen.

They include a qualified nurse and
teacher who lost her job and home after ¥ \With rents at an all-time
high and no end to the cost-
of-living crisis in sight, we're
desperately worried that
more people are going to
partner. become homeless this year 4,

the pandemic - and was forced to flee
her rented accommodation with her

daughter afte
abuse and harassment from an ex

ftering severe domestic

Ancther woman, a mather-of-three. Polly Neate, Shelter

.
Bristolsx«
ended up in accommaedation with black
mould.
G ‘Warrington I )

Ikea display to ight conditions of
homeless

6 BRISTOLPOST ueoNesA uiscH
E i NEWS ST ®

s 'Dangerous and grotty
“‘,Wﬁ'np‘n:ﬂ accommodatlon ondisplay at Ikea

" i i et s e o o e ot

Tkea Warrington display ‘cramped, grotty’ room to highlight conditions of homeless
(Image: Dave Phillips/PinPep/PA)

Ao & bk

By Lois Dean
¥ @wg loss
Reporter

© O ® ocomments

A'CRAMPED, dangerous and grotty’ temporary accommodation set up is on
display in Warrington's Ikea to highlight the conditions homeless people
are facing.

New IKEA store displays will show
off rooms inspired by homeless
families

IKEA 6l Shelters Real

reality of lifa in temporary accommodation

IKEA showrooms usually show off glimpses of what your dream home could look like - but a new team-up

with housing charity Shelter is flipping the script to reveal the reality of life for hor milies.

Real Life Roomsets' displays have been introduced to four IKEA stores across the country showing what
life is like for people experiencing homelessness in cramped, damp and dangerous temporary

accommodation.

€20T "\'d SWRISAS I | 12| 9

IKEA room with 'dirty stains
Birmingham store

X
that local Claire had to live in

a IKEA display shows
with her three children

IKEA has installed a new 'room’in its Birmingham store that replicates the
conditions one Birmingham mother in temporary accommodation was forced
to live in. The shocking display is missing all the home comforts that you'd

expect from the store's showrooms.

The Swedish furniture shop has teamed up with Shelter to highlight the issue of
homelessness and demand for 90,000 social homes to be built a year by 2030.
In Birmingham a massive one in 80 people are homeless, and one in five adults

in the UK are worried about losing their home,

11
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Loreal Stokes
@LorealStokes

This is IKEA > Community engagement > IKEA and Shelter launches 'Real Life Roomsets’, revealing the realities of the UK housing emerg

| saw this in lkea earlier and it hit home how
important it is to not take your life for granted.
Such a powerful campaign and very well place. |
haven’t stop thinking about it since.

IKEA and Shelter launches 'Real e
Life Roomsets’, revealing the
realities of the UK housing

emergency

Together with our national charity partner, Shelter, we have today

! hed ‘Real Life in four IKEA stores. Alongside new research
that reveals public opinion around the housing emergency in the UK, our
new campaign aims to raise awareness of the issue and highlight the real
living conditions of those who are forced into temporary accommodation
as a result.

€20T "\'d SWRISAS I | 12| 9

~
Zea  ikeauk and sheltercharity

@ IKEA UK
—— @IKEAUK

Together with our national charity partner @Shelter,
today we have launched Real Life Roomsets, a new
campaign revealing the realities of the housing
emergency in the UK. To find out more and get
involved, visit bit.ly/3)049jb

2 QY ’ W

"Fﬁ Liked by charlie_easter and 127,289 others

Qv W 19:06 - 07/03/2023 from Earth - 6,630 Views thearchblshopofbanterbury Very powerfm \‘
@ 3'% Liked by grace_verity and 1,012 others
ikeauk One in every 208 people in England is currently experiencing 10 Retweets 5 Quotes 25 Likes

homelessness, with thousands more likely to lose their homes by the
end of the year because of the cost-of-living crisis... more

39 comments 12
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How we can tackle the rise of temporary
accommodation

Andy Slaughter MP | IKEA
¥ @hammersmithandy

et 1

Everyone deserves
70 a place to call home

IKEA and Shelter are calling on the Government to build 90,000
new social homes a year to end the housing emergency.
Why? Because everyone deserves a safe place to call home.

stakeholder
approaches

7
7

mporary accommod

Joining the campaign

Want to get involved and help
bring an end to homelessness
and unsuitable temporary
accommodation?

Her w you can helf

Get involved the campaign!
#BussocalNcuting

g
2 better future: Cail om the government to build social bousing

downloads

Lember of people in temporary accommadation has risen by 74%
This 74% e has indhuded tamilies being placed in converted offica Blocks, expansive 8885 and
Nastels, with CONGEGRS n0tor cu 10 Deng PO qualty, wnsiadie and Inecure

Tty there are %o over 120,000 Chadren growing up in
by Shalter showing that 35% of pacents in temporary 3¢
Nawe 2 bed of thew ewn

P24 Sy HKLOMEEBINON WED (¢3626Ch
modation say thew chidrmn do not

Whan yous 621t keow how 100G YOUTE GOING 19 2 (MG SOMERPEre, you CAITY Sleeg, 113 Cold. 303
e plice youTE £2aying & Grty and 1o wmal, halding domn 3 job, sducasion o stayng hesitny
becomes much hasder

OBy Showd have 12 experence it

I the Goverrment considers an amendmest to the Levelling Up and Regeneration Bi, we have an
opportunty 10 make it slear tht the only 1ype of housing that « tnuly affordatie 30 hawing

| 2 cafling on you t0 support 3nd SUga. to SheRErS CamANgn and join us I Making 3
Siftecence. By doing this, we can finaly bring an end 13 the housing emergency

Kind regards,

Campagnen

SHELTER fixeR)

The only type of
housing that is

truly affordable
is social housing

€20T "\'d SWRISAS I | 12| 9
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+27%

increase in people feeling IKEA is increase in perceptions that IKEA is
“definitely committed to helping a business that is “committed to
those in local communities” ¥ doing good”

Longer—term measure&

X
dep ‘ §

+3%

increase in Positive Impact increase in Consumer Trust vs
Perception vs previous year ‘ previous year

increase in feelings of trust towards
IKEA

+2%

increase in Stakeholder Trust vs
previous year
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This is not
child’s play.




Don vyait
start with wha

The stronger the
integration, the bigger the
impact.
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“Most things still remain to be

done. Let’s continue to be a

group of positive fanatics who

stubbornly and persistently

refuse to accept the impossible.

What we want to do, we can do
_.and will do together. A glorious
L future!”

L];l | -

Ingvar Kamprad, The Testament of a Furniture Dealer, 1976
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